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GENERAL SERVICES ADMINISTRATION 
Federal Supply Service 

Authorized Federal Supply Schedule Price List 
 
On line access to contract ordering information, terms and conditions, up to date pricing, and the 
option to create an electronic delivery order are available through GSA Advantage!, a menu 
driven database system.  The INTERNET address GSA Advantage! is:  GSAAdvantage.gov. 
 
Schedule Title: 7FCB-H2-07-0541-B 
 
Contract numbers: GS-07F-0615W, GS-07F-0616W 
 
For more information on ordering from Federal Supply Schedules click on the FSS Schedules 
button at fss.gsa.gov. 
 
Contract period:  August 18, 2010 – August 17, 2015 
 
Contractor:  Quijote Corporation dba Sensis 
   811 Wilshire Blvd. 

Suite 2050 
Los Angeles, CA 90017-3414 

   Phone number: 202-449-1133 
   Web address: www.sensisagency.com  
 
Contractor's administration source: Mr. Dan L. Allen, VP-Specialized Services 
      405 8th Street SE, Suite 200 
      Washington, DC  20002 
      Phone number: 202-449-1133 
      E-Mail: dallen@sensisagency.com  
 
Business size: Small 
 
CUSTOMER INFORMATION:   
 
1a. Table of awarded special item numbers (SINs) 
 
 Contract #  SIN  Description 
 GS-07F-0615W 541-1  Advertising Services 

GS-07F-0616W  541-4F  Commercial Art and Graphic Design Services 
  (Small Business Set-Aside) 

 GS-07F-0615W 541-5  Integrated Marketing Services 
 GS-07F-0615W 541-1000 Other Direct Costs 
 GS-07F-0616W 541-3  Web Based Marketing Services (Small Business 

Set-Aside) 
 GS-07F-0616W 541-2000 Other Direct Costs (Small Business Set-Aside) 
 

http://www.sensisagency.com/�
mailto:dallen@sensisagency.com�
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1b. Lowest priced model number and price for each SIN: 
 (Government net price based on a unit of one) 
 
 SINs   MODEL   PRICE 
 541-1, 541-3  Account Coordinator II $64.68 
   
1c. Hourly Rates: See commercial price list. 
 
2. Maximum order: N/A 
 
3. Minimum order: $100 
 
4. Geographic coverage: 50 United States, Washington, DC, and the U.S. Territories 
 
5. Point(s) of production: Los Angeles, CA (Los Angeles County) 
 
6. Discount from list prices: 13% - 60% from the accepted pricelist.  
 
7. Quantity discount: +1% discount on orders > $250,000 
 
8. Prompt payment terms: +1% 20 Days, Net 30 Days 
 
9a. Government purchase cards are accepted at or below the micro-purchase threshold. 
 
9b. Government purchase cards are not accepted above the micro-purchase threshold. 
 
10. Foreign items: None 
 
11a. Time of delivery: As specified on work order 
 
11b. Expedited Delivery: As specified on work order 
 
11c. Overnight and 2 day delivery: As specified on work order 
 
11d. Urgent Requirements: Agencies can contact the Contractor's representative to effect a 

faster delivery.  Customers are encouraged to contact the contractor for the purpose of 
requesting accelerated delivery. 

 
12. F.O.B. point: Destination 
 
13a. Ordering address: Quijote Corporation dba Sensis 
    811 Wilshire Blvd. 

Suite 2050 
Los Angeles, CA 90017-3414 
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13b. Ordering procedures:  For supplies and services, the ordering procedures, information 
on Blanket Purchase Agreements (BPA’s) are found in Federal Acquisition Regulation 
(FAR) 8.405-3. 

 
14. Payment address:  Quijote Corporation dba Sensis 
    811 Wilshire Blvd. 

Suite 2050 
Los Angeles, CA 90017-3414 

 
15. Warranty provision: Standard Commercial Warranty.  Customer should contact 

contractor for a copy of the warranty. 
 
16. Export packing charges: Not applicable 
 
17. Terms and conditions of Government purchase card acceptance: (any thresholds 

above the micro-purchase level). 
 
18. Terms and conditions of rental, maintenance, and repair (if applicable): N/A 
 
19. Terms and conditions of installation (if applicable): N/A 
 
20. Terms and conditions of repair parts indicating date of parts price lists and any 

discounts from list prices (if applicable) : N/A 
 
20a. Terms and conditions for any other services (if applicable) : N/A 
 
21. List of service and distribution points (if applicable) : N/A 
 
22. List of participating dealers (if applicable) : N/A 
 
23. Preventive maintenance (if applicable) : N/A 
 
24a. Special attributes such as environmental attributes (e.g., recycled content, energy 

efficiency, and/or reduced pollutants) : N/A 
 
24b. Section 508 Compliance for EIT: N/A 
 
25. Data Universal Number System (DUNS) number: 003081689 
 
26. Notification regarding registration in Central Contractor Registration (CCR) 

database: Registered and currently active 
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The Sensis Advantage 
 
We’re a full-service advertising agency providing digital-centric solutions aligned with the 
realities of consumer behavior, media consumption and technology today. 
 
Viewers are leaving TV and print. The old, closed brand management model based on 
awareness, reach and frequency is dead. We believe that advertising today must be built 
around open brand stewardship, deep insights, impact and engagement.  
 
So we use digital communications to engage hard-to-reach and mass-market audiences. In the 
process, we help clients place digital communications at the forefront of their marketing 
strategies for maximum relevance and cost-effectiveness.  
 
Unique Capabilities & Market Niches 
 
Although we are not unique in the services we offer, we feel we bring a unique perspective and 
background to digital advertising that makes us stand out from the crowd. 
 
Engaging Hard-to-reach audiences 
 
We are an experienced multicultural agency with international reach. We offer diverse 
expertise and capabilities to reach the U.S. Hispanic, Asian-American, African-American and 
GLBT markets, as well as the Latin American market within one agency. We believe in the 
central role that digital media can play in reaching hard-to-reach audiences such as ethnic and 
lifestyle minorities, and have developed a strong expertise in digital marketing for multicultural 
audiences. We are expert marketers who represent and understand the diverse marketplace 
our clients conduct business in. 
 
We cut our teeth as technologists 
 
We started in 1998 as a group of programmers and technologists. While we have evolved into a 
full-service agency, are technology roots are deep and influence our perspective and approach.  
 
Strategy Consultants at Heart 
 
Our discipline strength is strategy and account planning. We dive into data and work more like 
strategy consultants than a traditional digital agency.  
 
We work well in teams 
 
For most of our existence, we have had to work with outside agency partners, often as part of 
large teams. From our early work with Sears to our current role on the 12-agency U.S. Army 
advertising team, we have established a sensibility and understanding of how to maximize the 
opportunities that agency teaming environment produce.  
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We Don’t Believe In Industry Niches 
 
We’re industry agnostic and proud of it. A lot of agencies profess their industry focus. While we 
understand that each industry has its own set of intricacies and unique challenges, we believe 
that our strategic process cuts across industry lines. Motivating and relevant ideas built around 
key points of customer resonance  are the basis for impactful and engaging digital advertising, 
no matter the industry or product category. 
 
Competitive Edge 
 
Independent, Nimble and Forward-Thinking 
 
We are independent and more nimble and flexible than many of our larger competitors that are 
part of mammoth advertising service holding companies. In a rapidly changing media and 
technology landscape, the ability to quickly adapt to emerging and disruptive media 
technologies is the difference between success and failure. As an example, our disciplines 
programs allows us to stay on top of the latest trends in emerging media, and provide our 
clients with perspective and experience when piloting new platforms and technology. 
 
Our Team 
 
At the end of the day, our people are our biggest competitive advantage. Our agency team 
represents a balanced, organic mix of non-agency outsiders (including engineers, technologists, 
journalists, lawyers, and strategy consultants, among others) and experienced traditional 
advertising veterans.  Our agency is led by industry thought leaders who frequently comment 
on the rapidly changing advertising world on trade publications like MediaPost, 
MobileMarketer, Hispanic Market Weekly, and SearchEngineLand.com, blogs 
(www.ThinkMulticultural.com and www.SensisBureau.com) and at various conferences 
including Ad:tech, DM Days, and the Multicultural Media Expo. 
 
 
A Small Agency with Big Brand Experience 
 
Although we are a small agency, we have deep experience working with large Fortune 500 
companies (Sempra Energy, UnitedHealthcare,  NewsCorp / Fox Entertainment) and major 
brands (the U.S. Army, the Republican National Committee, Disney). 
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Labor Rates 
 

Item No. AIMS Labor Categories 

Year 1 
8/18/2010 – 
8/17/2011 

1 Operations Manager $123.02 

2 Managing Director $119.29 

3 Account Director $112.85 

4 Account Supervisor I  $95.11 

5 Account Executive II $78.89 

6 Account Executive I $71.08 

7 Account Coordinator II $64.48 

8 Media Director $109.62 

9 Media Planner/Buyer II $77.38 

10 Media Planner/ Buyer I $91.89 

11 Research Director  $111.34 

12 Analytics Manager $88.66 

13 Group Creative Director $137.03 

14 Creative Director II $117.68 

15 Creative Director I  $122.52 

16 Associate Creative Director II $114.46 

17 Art Director II $111.23 

18 Copywriter I  $108.01 

19 Senior Designer $101.56 
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20 Designer $77.38 

21 Junior Designer $67.71 

22 Traffic Manager $77.38 

23 Digital Strategist II $95.11 

24 Digital Strategist I  $94.31 

25 Associate Digital Strategist $88.02 

26 Web Project Manager I  $96.42 

27 Technical Project Manager $104.18 

28 Search Engine Marketing Manager $82.22 

29 Search Engine Marketing Coordinator $70.83 

30 Social Media Specialist $82.22 

31 Technology Director $104.74 

32 Lead Web Developer $84.63 

33 Web Developer $77.58 

34 Front-End Developer II $71.58 

35 Front-End Developer I  $74.48 

36 Flash Designer/Action Scripter $111.23 
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Other Direct Costs 

 

Item No. Service Unit of Issue 
Year 1 

8/18/2010 – 
8/17/2011 

37 Dynamic Logic Study Per Study $29,170.78 

38 Focus Group Testing 4 $36,322.42 

39 Photo Retouching Per Hour $85.64 

40 14x48 Outdoor Billboard Printing Per Unit $968.10 

41 
Printing, Production, and Postage (Post 
Cards) 

Per 750 Cards $1,433.95 

42 Radio Production Per Production $19,370.28 

43 Software Licensing – Ekron License 5 User License $10,075.57 

44 Video Game Production Per Game $12,090.68 

45 Web Video Production Per Spot $112,626.70 

46 Web Video Production Per Spot 
$114,309.32 

(SB Set Aside) 
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Labor Category Descriptions 

 
POSITION DESCRIPTION 

 

MANAGEMENT 

 Operations Manager Provides oversight for multiple client engagements by 
managing several multi-faceted programs and creating 
overarching vision. Is responsible for overseeing an 
integrated management structure, which evaluates 
overall performance. Meets with government program 
manager to discuss performance, initiatives, and 
priorities.  

Education/Experience: Masters with 15+ years of 
experience. 

 

Managing Director Leads management of diverse programs, providing 
broad-range service vision. Directs and supports 
management in development of integrated team 
structure, leading identification of mission objectives 
and performance evaluation. Meets with government 
program manager to discuss performance, propose 
initiatives, and establish priorities.  

Education/Experience: Masters with 10+ years of 
experience. 

 

ACCOUNT SERVICES 

 Account Director Oversees multiple client accounts, serving as overall 
relationship manager.  Responsible for overseeing all 
aspects of client engagements, from media, creative, 
strategy, and technology across all agency disciplines 
and tactical services 

Education/Experience: Bachelor’s and/or Master’s 
degree with 10+ years of experience. 

 

Account Supervisor I Manages projects from inception to completion.  Serves 
as a point of contact to clients about project progress.  
Knowledgeable about marketing and advertising 
campaigns and web standards. 

Education/Experience: Bachelor’s degree with 6+ years 
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of experience. 

 

Account Executive II Manages specific client engagements, campaigns and 
projects. Coordinates internal departments to execute 
multi-faceted communications programs, including 
creative, technology, strategy, and social media 
departments 

Education/Experience: Bachelor’s degree with 4+ years 
of experience. 

 

Account Executive I Manages specific client engagements, campaigns and 
projects. Coordinates internal departments to execute 
multi-faceted communications programs, including 
creative, technology, strategy, and social media 
departments 

Education/Experience: Bachelor’s degree with 3+ years 
of experience. 

 

Account Coordinator II Performs program area work. Supports team in 
producing high quality deliverables. Meets with client 
as needed. 

Education/Experience: Bachelor's degree. 2 + years of 
experience 

 

MEDIA SERVICES 

 Media Director Oversees management of all media strategy/planning, 
accountable for the relationship with the client 
divisions including overall corridor satisfaction and 
management of expectations while ensuring that the 
work is on strategy, on time and within budget. 
Oversees multi-faceted media/communications 
program area. Meets regularly with government 
program manager to discuss performance, propose 
initiatives, and establish priorities. 

Education/Experience: Bachelor’s degree and 10+ years 
of experience. 

 

Media Planner / Buyer II Manages the day-to-day process of all media planning 
efforts for clients of responsibility. Evaluates public 
response and adjusts communication tactics 
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accordingly. Meets with client regularly to discuss 
performance, propose initiatives, and establish 
priorities. 

Education/Experience; Bachelor's and 4+ years of 
experience. 

 

Media Planner / Buyer I Manages the day-to-day process of all media planning 
efforts for clients of responsibility. Evaluates public 
response and adjusts communication tactics 
accordingly. Meets with client regularly to discuss 
performance, propose initiatives, and establish 
priorities. 

Education/Experience; Bachelor's and 3+ years of 
experience. 

 

RESEARCH & ANALYTICS 

 Research Director Plans, budgets, and staffs department to provide 
marketing and advertising research services to the 
agency and its clients. Supervises and assigns 
responsibilities to research personnel.  

Education/Experience: Bachelors and/or Masters 
degree and 8+ years of experience. 

 

Analytics Manager Manages strategic analyses and fulfillment of Web 
metrics data to aid client and internal business decision 
making. Provides regular reporting of web site and e-
marketing campaign activity, including website and 
marketing program performance, click stream, path 
analysis and trends.  

Education/Experience: Bachelors degree and 5+ years 
of experience. 

 

CREATIVE SERVICES 

 Group Creative Director Responsible for coordinating and facilitating workflow 
through the agency as well as resourcing outside 
vendors and demanding the best possible pricing while 
ensuring production quality and meeting the “almighty” 
deadline.  

Education/ Education/Experience: Bachelors and/or 
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Masters degree and 10+ years of experience. 

 

Creative Director II Responsible for all creative operations for a specific 
group of accounts to include staff supervision and work 
production.  

Education/Experience: Bachelors degree and 8+ years 
of experience. 

 

Creative Director I Responsible for all creative operations for a specific 
group of accounts to include staff supervision and work 
production.  

Education/Experience: Bachelors degree and 6+ years 
of experience. 

 

Associate Creative Director II Responsible for all creative operations for a specific 
account including staff supervision and work 
production.  

Education/Experience: Bachelors degree and 5+ years 
of experience. 

 

Art Director II Responsible for conceptualizing creative solutions that 
effectively communicate the strategic intent for each 
tactic within the assigned product(s). Interacts with 
Copywriters to develop creative concepts and 
executions 

Education/Experience: Bachelor's degree and 5+ years 
of experience 

 

Copywriter I Develops advertising copy and other creative text for 
digital, traditional and integrated programs. 
Collaborates with internal teams and clients to 
understand client objectives, message, audience and 
resources.   

Education/Experience: Bachelors degree and 6+ years 
of experience. 

 

Senior Designer Creates graphic materials based on pre-set standards. 
Responsible for design of projects from conception to 
completion. Possesses specialized skills in Web, 
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multimedia, or video. Experienced in desktop layout, 
image manipulation, and some pre-press preparation 

Education/Experience: Bachelor's degree and 6+ years 
of experience. 

 

Designer Performs all aspects of computer-based design and 
production.  Can create designs for printed materials, 
websites, electronic documents, or displays.  Has the 
ability to produce layouts, create illustrations, 
manipulate photographs, and perform all other 
necessary tasks in executing final designs.  Prepares 
design files for print and web production. 

Education/Experience: Bachelor's degree with 3+ years 
of experience. 

 

Jr. Designer Performs all aspects of computer-based 

design and production.  Can create designs for printed 
materials, websites, electronic documents, or displays.  
Has the ability to produce layouts, create illustrations, 
manipulate photographs, and perform all other 
necessary tasks in executing final designs.  Prepares 
design files for print and web production. 

Education/Experience: Bachelor's degree. 2 years 
experience. 

 

PRODUCTION SERVICES 

 Traffic Manager Responsible for the internal coordination, expediting, 
and scheduling of various advertising. Provides timely 
warning to various departments regarding problems in 
the scheduled work flow which could reduce the 
efficiency of operations.  

Education/Experience: Bachelors degree and 8+ years 
of experience. 

 

DIGITAL SERVICES 

 Digital Strategist II Oversees strategic design of multi-faceted Web site 
project and interactive media communications 
programs. Serves as an interactive functional expert. 
Possesses a comprehensive understanding of 
integrated online marketing and how tactics can be 
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applied in a strategic context for clients. Meets with 
government program manager to establish priorities. 

Education/Experience: Masters degree and 5+ years of 
experience 

 

Digital Strategist I Oversees strategic design of multi-faceted Web site 
project and interactive media communications 
programs. Serves as an interactive functional expert. 
Possesses a comprehensive understanding of 
integrated online marketing and how tactics can be 
applied in a strategic context for clients. Meets with 
government program manager to establish priorities. 

Education/Experience: Masters degree and 3+ years of 
experience 

 

Associate Digital Strategist Performs strategic design of Web site project and 
interactive media communications programs. 
Participates in development of integral product and 
service strategy.  

Education/Experience: Bachelors degree and 3+ years 
of experience 

 

Web Project Manager I Manages projects from inception to completion.  Serves 
as a point of contact to clients about project progress.  
Knowledgeable about interactive marketing and 
advertising campaigns and web standards. 

Education/Experience: Bachelor’s degree with 5+ years 
of experience. 

 

Technical Project Manager  Manages Web and technical projects from inception to 
release. Utilizes previous experience as a software 
engineer or technical architect in developing technical 
documentation, including technical specifications. 

Education/Experience: Bachelor’s degree with 5+ years 
of experience. 

 

Search Engine Marketing Manager Leads and implements online search engine marketing 
and search engine optimization. Experienced in all 
aspects of search marketing and search engine 
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strategy. Meets with client to relay progress and 
establish priorities. 

Education/Experience; Bachelor's and 5+ years of 
experience. 

 

Search Engine Marketing 
Coordinator 

Leads and implements online search engine marketing 
and search engine optimization. Experienced in all 
aspects of search marketing and search engine 
strategy. Meets with client to relay progress and 
establish priorities. 

Education/Experience; Bachelor's and 2+ years of 
experience. 

 

Social Media Specialist Leads and implements social media initiatives. 
Implements social media strategies and tactics and 
tracks and reports results. Meets with client on to relay 
progress and establish priorities. 

Education/Experience; Bachelor's and 3+ years of 
experience. 

 

Technology Director Oversees multi-faceted, Internet media-based 
communications development area. Heads 
development of integral product and service strategy. 
Lends support in building and sustaining successful 
cross-team management structure capable of providing 
full range of integrated Internet and communications 
services. Meets regularly with government program 
manager to discuss performance, propose initiatives, 
and establish priorities. 

Education/Experience: Bachelors degree and 
approximately 8+ years of experience 

 

Lead Web Developer Establishes conceptual and stylistic direction for 
Internet initiatives and orchestrates the work of a team 
of Web developers. Develops and directs strategic 
approach to Web campaigns including general planning 
for site architecture, rollout, and evaluation. Has 
expertise in numerous Web development tools. Meets 
with client as necessary to discuss progress, propose 
initiatives, and establish priorities. 
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Education/Experience: Bachelors degree and 5+ years 
of experience 

 

Web Developer Performs all aspects of web programming.  Can create 
the programming for websites or HTML documents, 
such as custom e-mail templates.  Has the ability to 
integrate software with website programming.   
Knowledgeable of all common programming languages 
including Flash, HTML, XML, CGI, and Java.   

Education/Experience: Bachelor's degree or equivalent 
with 4+ years of experience. 

 

Front-end Developer II Aids in design and development of Web sites. 
Contributes to the production of Web graphics and aids 
implementation of site layout using HTML, JavaScript, 
Cold Fusion, ASP, and/or other tools. Can assist in Web 
site testing and evaluation processes.  

Education/Experience: Bachelor's degree or equivalent 
with 3+ years of experience. 

 

Front-end Developer I Aids in design and development of Web sites. 
Contributes to the production of Web graphics and aids 
implementation of site layout using HTML, JavaScript, 
Cold Fusion, ASP, and/or other tools. Can assist in Web 
site testing and evaluation processes.  

Education/Experience: Bachelor's degree or equivalent 
with 2+ years of experience. 

 

Flash Designer / Action Scripter Creates computer-based graphic materials based on 
pre-set standards. Supports design of projects from 
conception to completion. Experienced in design of 
Flash elements.  Prepares design files for web 
production. Primarily a production role focused on 
developing intense visual interactive applications using 
Adobe Flash. 

Education/Experience: Bachelor's degree with 5+ years 
of experience. 

 


